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FOREWORD

Today, the growing penetration rates of financial inclusion, internet access, 

and mobile device usage are creating a perfect storm for the evolution of the 

consumer finance industry globally.

However, the inefficiency of manual on-boarding processes and outdated fraud 

practices remain an obstacle to further business development.

This e-book discusses how consumer finance organisations can take advantage 

of current industry conditions by replacing obsolete practices with innovation-

driven solutions.

The world is developing in an unprecedented way and enormous business 

opportunities are opening up. This e-book focuses on four key opportunities to 

help consumer finance organisations flourish in this rapidly evolving environment.

It is our intention to identify the main obstacles to growth for consumer 

finance organisations and to suggest the steps they need to take to bring them 

under control.
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1 An attractive 
industry

1�1 Financial inclusion

The number of people with a bank account is growing 
globally. According to the World Bank in 2017, 69 % of 
the world’s adult population has a bank account, up 
from 62 % in 2014. Financial inclusion reduces depen-
dence on cash and using mattresses to store savings. 
Moreover, financial access increases opportunity for fi-
nancial service providers because there is an increased 
demand for financial services.

National governments and international organisations 
alike have recognised the fundamental importance of 
financial inclusion for economic development and they 
are working hand in hand to boost it. Vietnam, Indone-
sia, and Mexico are all excellent examples of countries 
in which the private sector and public sector have 
successfully collaborated to democratise the financial 
system.

There are some great examples of non-governmental 
organisations successfully identifying opportunities in 
emerging markets. For instance, Finnovista. Finnovista is 
an impact organisation in Latin America that has built a 
smart, collaborative network to accelerate the devel-
opment of companies that provide digital financial ser-
vices. Finnovista recognizes the importance of financial 
inclusion for the extension and consolidation of FinTech 
organisations in the continent.

The World Bank concludes that in high-income 
economies, 94 % of adults have an account com-
pared to just 63 % in emerging economies. North 
America, Western Europe, and Northern Europe 
rank at the top for highest rates of financial inclu-
sion, followed by Eastern Europe, Asia Pacific, the 
Middle East, Latin America and Africa in descend-
ing order.

Percentage of 
the World’s Adult 
Population with 
a Bank Account

2011 2014 2017

51% 62% 69%

Source: World Bank Group

China

772
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312
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Number of Internet 
Users per Country 
(millions)

Source: Statista, 2017.
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1�2 Competitiveness

Over 40% of the world’s population is connected to the 
Internet. Several studies have underlined the econom-
ic advantages of high internet penetration rates and 
highlighted the close relationship between internet 
penetration and business competitiveness. Internet pen-
etration is, of course, vital for any organisation consid-
ering entering new markets but is especially crucial for 
consumer finance organisations as digital payments are 
on the rise, with increasing numbers of people making 
and receiving digital payments. So, for markets in which 
consumer finance organisations operate, or are consid-
ering entering, internet penetration rates must be care-
fully considered. The higher the internet penetration, the 
more feasible it is to develop scalable and fast-paced 
business.

The fundamental importance of internet penetration to 
improve prosperity & competitiveness is highlighed in 
the 2017-18 World Economic Forum (WEF) report. Both-
private and public actors are united in their mission to 
meet internet penetration targets. Interestingly, China, 
India, the United States, and Brazil are highest ranked 
when it comes to the number of Internet users.

The WEF measures the competitiveness of a country 
by evaluating 12 pillars. These pillars provide the 
necessary components to assess the competitiveness 
of a nation and to determine whether an economy is 
factor-driven, efficiency-driven or innovation-driven.

One of the pillars considered by the WEF is technolog-
ical readiness, which quantifies the number of internet 
users, fixed internet, and mobile broadband subscrip-
tions. The WEF highlights the positive and direct correla-
tion between technological readiness and a country’s 
ability to adopt new technologies and innovations.

Internet penetration rates and a country’s ability 
to adopt new technologies and innovations go 
hand-in-hand. For consumer financial organisa-
tions to be successful in entering new markets, this 
needs to be considered alongside a recognition 
of the significant opportunities that are available 
for companies that can seamlessly close the gap 
in emerging markets between access to financial 
services and digital technologies.

Competitiveness 5
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1�3 Digital & mobile services

Mobile phone usage is essential in the consumer fi-
nance business equation for two simple reasons. Firstly, 
this year, global mobile phone penetration reached 
66 %. Secondly, the World Bank confirmed that the latest 
and fastest growing generation of financial services is 
accessed through mobile phones.

The management consulting firm Bain has identi-
fied substantial savings financial institutions can 
gain by transitioning away from cash and phys-
ical banks into the digital and mobile services. 
Bain’s findings also confirm that digital mobile 
financial services improve customer loyalty in 
contrast to doing business as usual. The firm 
found that incumbent banks get left behind due 
to their inability to meet the demands of mobile 
consumers. Naturally, this has opened up an area 
of opportunity for fast-moving digital players like 
Money Lion, a consumer lending firm taking ad-
vantage of the growing trend in mobile devices.

1�4 PSD2 and GDPR

2018 is the year of financial regulations. New regula-
tions are emerging and bringing with them fresh and 
appealing business conditions. Europe is experiencing 
exciting structural changes due to new regional regu-
lations mostly focused on consumers data protection. 
The Second Payment Services Directive (PSD2) and The 
GeneralData Protection Regulation (GDPR), in particu-
lar, represent a significant shift in the industry towards 
the consumer. Consumer data is a vital part of the deci-
sion-making process in the consumer lending industry. 
As such, any change in the regulations regarding data 
will have an impact on the industry.

Read here: The Ultimate Guide to GDPR: 
A summary of the new EU regulation

The GDPR is a European regulation to standardise data 
protection guidelines across all 28 European member 
states, and it became effective on May 25, 2018. GDPR 
grants consumers the right to decide what information 
they want to share, who they want to share it with, and 
everything related to the storage, use, and manage-
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ment of their data. GDPR allows consumers to demand 
“to be forgotten” at any time.

From the business side, under GDPR, companies are obli-
gated to request consumers consent for the management 
of their information. It is compulsory to inform consumers 
who will receive their information, how long it will be 
stored and for what it will be used. Additionally, GDPR 
gives rise to the Data Protection Officer (DPO), who will 
be responsible for the compliance of the new regulation. 
This position will be mandatory for some companies.

GDPR will impact how companies handle and store 
data, it has many potential implications, but GDPR will 
open up new opportunities for fast acting and innova-
tive financial institutions. GDPR is setting the conditions 
to improve consumers’ confidence in the industry and 
the efficiency of business operations. This can translate 
into more opportunities in several ways:

• Boosting the digital economy: the previous data 
protection directive created an environment in 
which some companies misused data. This impact-
ed consumers confidence in the safety of their data 
and made them sceptical of online financial ser-
vices. Consequently, the development of the digital 
financial services was stunted. The EU anticipates 
the GDPR will boost consumers confidence, as they 
are more protected, which in turn, will promote the 
economic growth of digital financial services.

• Improving consumer confidence: The GDPR will in-
crease consumers confidence in technology because 
consumers are retaking ownership of their data and 
so can be assured measures will be taken to pro-
tect it. Improving consumer confidence in financial 
services and data protection will ultimately result 
in more consumers wanting to use online financial 
services and at a more intense frequency.

• Harmonising regulations: some of the friction 
companies have experienced in scaling in the EU will 
be reduced by a new harmonised regulation. At the 
same time, opening up more opportunities for busi-
ness to operate across the 28 member states more 
efficiently, opens up new opportunities to acquire 
new customers.

• Increasing efficiency: The European Commission 
estimates the GDPR will reduce costs and help 
businesses grow by reducing the administrative 
burden of having to inform national data protection 
authorities when accessing new markets. Removing 
cross-border trade obstacles could bring business 
befits of around 2.3 billion Euros a year.

Read here: 8 GDPR Tips Every Financial 
Marketer Should Know

Furthermore, in January 2018 the PSD2 became partial-
ly effective. The implementation of PSD2 is applicable 
across the entire EU, a fact that will facilitate doing busi-
ness across countries, and simultaneously, will intensify 
the competitiveness in the region. PSD2 aims to promote 
innovation, competition, and efficiency by reducing 
some of the market barriers to FinTechs. PSD2 introduc-
es higher security standards for online payments and 
innovative payment services and also considers new 
payment-related services.

PSD2 recognises the Payment Initiation Sevices Provid-
ers (PISP’s) and Account Information Sevices Providers 
(AISP’s). This in turn strengthens the Third Party Services 
Providers (TPP’s) position in the industry and increases 
trust among consumers. PSD2 not only aims to protect 
the consumer, it also creates the conditions necessary 
to generate a more competitive business environment in 
the financial services industry.

In particular, PSD2 will improve consumers protection by:

a) Safeguarding consumers data: access, usage, 
storage and processing needs to be documented 
and carefully regulated. A safe framework will make 
it simpler for licensed TPP’s to use consumer account 
data. TPP’s are not allowed to access information 
without the consumer’s authorization.

b) Securing customer authentication: implementing 
strong customer authentication practices for accessing 
online accounts and for online payments services.

c) Enhancing communication: Establishing common 
and secure standards of communication between 
banks and FinTech companies via trustworthy chan-
nels and interfaces.

d) Reducing cross-border issues: AISP’s and PISPs are 
now supervised by regulatory authorities. Com-
pliance is being steadily standardised, reducing 
bureaucracy and trade barriers.

These regulatory changes are propagating a 
business environment where security and protec-
tion are highly prioritised. For financial service 
providers, this will create a fairer and more 
competitive environment. For consumers, this will 
result in improved trust in the financial services 
industry, which will increase demand. The in-
creased demand, will boost competition in the 
market further and create an environment where 
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consumers will demand more user-friendly online 
financial services. The full implementation of PSD2 
is scheduled for September 2019.

There are a considerable number of factors 
that affect the expansion and consolidation of 
the financial industry in a country. These factors 
include; lack of confidence in digital financial 
institutions & services; state-owned financial eco-
system heritage; perceived usefulness of digital 
financial services; national political & economic 
situation.

The current economic and political climate means 
four unprecedented industry conditions have 
arisen for smart financial industry players to take 
advantage of:

• increasing financial inclusion
• improving internet penetration
• emerging regional regulations that protect the 

end-consumer and generate more efficient 
and competitive markets

• expanding mobile banking service uptake

1�5 Consumer finance 
organisations by region

This section discusses the opportunities and threats in 
some of the markets Instantor has experience in. For 
practical reasons we’ve grouped the countries in the 
following categories:

• The Nordics: Denmark, the Netherlands (as a result 
of its comparable economic development and geo-
graphical proximity), and Sweden

• Eastern Europe: Bulgaria, Croatia, Georgia, Poland, 
Romania and Ukraine

• The Baltics: Estonia, Latvia and Lithuania

• Latin America: Brazil, Chile, Colombia, Mexico and 
Spain (because these countries all share a single 
language)

• Asia: Indonesia and Vietnam

• The United Kingdom

Source: Instantor market research results, April 2018.

The Distribution of 
Consumer Finance 
Organisations by 
Region

Asia
3%UK

3%
The Baltics

15%

Eastern Europe
40%

The Nordics
20%

Latin America
20%

2
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The Nordics
Denmark, the Netherlands, and Sweden.

High digitalisation is a distinguishing feature and 
is a significant success factor for financial service 
providers in the Nordic region.

The financial inclusion rate for the region is close to 
100%, internet penetration levels are above 95%, and 
mobile absorption is elevated above global averages. 
The market research Instantor conducted in April 2018 
found that 20% of all the consumer lending organisa-
tions identified are allocated in the Nordic region. It is 
the unique environment of elevated financial inclusion 
rates, as well as mobile and internet penetration levels 
in combination with the relative high-income economies 
of the area that makes the region so appealing. Global 
industry leaders, such as 4Finance, have identified 
favourable conditions for providing financial services 
in the Nordics to creditworthy individuals that are 
ineligible for credit from traditional banks, mainly as a 
result of the inefficiency of conventional credit scoring 
systems.

Read here: 3 Fascinating Alternatives to 
Traditional Credit Scores

The inability of some of the incumbent Nordic banks to 
offer their products and services online and convenient-
ly means they have been left out of the digital market-
place, which has provided a vast area of opportunity 
for local FinTech’s. This along with high levels of Internet 
and mobile adoption and a high percentage of the 
banked population, means the Nordic FinTech scene is 
flourishing.

Sweden maintains an up-to-date and complete register 
of all the financial participants in the country, the list 
is very detailed and even contains information such 
as whether the financial institution is traditional or a 
new-comer.

Eastern Europe
Bulgaria, Croatia, Georgia, Poland, Romania, and 
Ukraine.

The region has experienced some setbacks that have 
caused mistrust in the economic stability of Eastern 
Europe. The state-owned bank heritage of some of the 

Stockholm, Sweden.
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Consumer Finance 
Markets Global 
Competitiveness 
Ranking

The table considers 20 of the countries where Instantor 
has experience, in Eastern Europe, Western Europe, Latin 
America and Asia. The number to the left indicates the 
position of the country in the 2017–2018 World Economic 
Forum (WEF) Global Competitiveness Index and is out of 
137 economies.

4 The Netherlands

7 Sweden

8 UK

12 Denmark

29 Estonia

33 Chile

34 Spain

36 Indonesia

39 Poland

41 Lithuania

region, the military conflict in Ukraine, and the strong 
prevalence of status quo banks, are substantial reasons 
to remain sceptical about entering the Eastern Europe-
an market.

However, after enduring a toxic mix of harsh regulatory 
conditions, near-zero borrowing costs, and damage 
from foreign-currency mortgages, lenders are experi-
encing economic expansion that is accelerating more 
quickly than in recent years.

There are several reasons for optimism in the 
region:

• a rebound of investments
• regulations are softening
• the economy is proving to be strong and 

stable
• the consumer finance industry in the area is 

expanding and is showing indications of con-
tinued growth

The WEF places these economies in the first percentile 
of the most competitive nations in the world.1 Never-
theless, the high positioning of the region in the index, 
combined with some other factors discussed below, 
explains the interest of consumer finance organisations 
in the area. Other factors that contribute to making the 
area particularly attractive for consumer finance organi-
sations, include:

• Croatia: Asset Quality Review portfolio screening 
has confirmed the resilience of the Croatian financial 
sector.

• Bulgaria: is growing substantially, in the 2012 WEF 
Global Competitiveness Report Bulgaria ranked 
74th. By the 2015–16 edition they reached 54th, and 
now in the latest report, Bulgaria ranked as 49th.

• Georgia: is the world’s 67th most competitive econ-
omy. The WEF highlights some favourable factors 
in Georgia’s macroeconomic environment such as 
the goods & labour market efficiency, technological 
readiness and the development of the financial 
market.

• Poland: the Government has set up Special Econom-
ic Zones. These are locations dedicated to investors. 

1 The evaluation of the economies considered financial 
inclusion, Internet and mobile penetration rates as well, a 
number of other factors.
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Business activity is coupled with preferential condi-
tions such as tax relief and the support of municipal-
ities. In the first nine months of 2017, Polish banks’ 
combined net income rose 8%, excluding the sale of 
their Visa Europe stake last year.

• Romania: In 2017, Romania showed an 8.8% ad-
vance in the economy in the third quarter, which 
compares with an average 2.5% in the euro area. Ro-
mania has the fastest broadband internet in Europe, 
with peak connection speed close to 60 Mbps, and 
16% of all connections have a speed of 100+ Mbps.

• Ukraine: is the world’s 81st most competitive econ-
omy. There are several positive indicators in the 
country that make Ukraine an attractive new market, 
such as Ukraine’s quality of higher education & train-
ing, its market size, and the efficiency of the goods & 
labor markets. In a Consumer Lending report, there 
is a recognized recovery in the Ukrainian economy 
after 2017.

These factors and trends are positive for banks, Fin-
Techs and consumer lenders alike.

The Baltics
Estonia, Latvia, and, Lithuania.

The Baltic countries have the appropriate infra-
structure to attract investors and to start or scale 
business, a considerable market size and quali-
fied talent. They belong to the first percentile of 
the most competitive economies of the world ac-
cording to the WEF, and their governments have 
put substantial effort into creating favourable 
conditions to foster the progress of startups and in 
particular of FinTech companies.

Moreover, the banked population in this region is one 
of the highest in the world, after North America and 
 Western–Northern Europe. It is therefore natural to find 
a growing number of consumer finance organisations in 
this region.

Both the private and the public sector in the Baltics are 
working to highlight the attractiveness of the region, 
emphasising the availability of highly trained talent, 
a stable and developed infrastructure and a fast & 
convenient business environment. The Baltic markets of 
Lithuania, Estonia and Latvia comprise about 6 million 

Warsaw, Poland.
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inhabitants. The foreign  direct investment offices in 
these nations are giving particular importance to the 
attraction and retention of FinTech organisations. From 
both an investment and a scaling standpoint, this is an 
enticing aspect to include in the equation.

Lithuania’s unique e-infrastructure, comprised of world-
class speed wifi and mobile internet, presents a partic-
ularly attractive opportunity for FinTechs and other more 
digitalised players.

Estonia has an investment agency that promotes world-
class talent, the digital capabilities of talent and an 
e-residency to attract online investors. Key opportuni-
ties are highlighted in the areas of high tech-systems, 
mechatronics, cybersecurity, business services and 
software development.

Finally, Latvia’s government proactively promotes direct 
foreign investment in the information technology sector. 
The  strong startup ecosystem in the country that stands-
out for helping organisations set up, develop and grow 
is also an interesting factor.

The Baltic nations are characterized by an adequate 
digital infrastructure, qualified talent, financial inclusion 
level, and relevant governmental initiatives to develop 
Internet-related businesses and digitalisation, which is 
favourable for the online consumer lending industry.

Latin America
Brazil, Chile, Colombia, Mexico and Spain.

This region faces some structural challenges, such as 
limited financial inclusion, internet and mobile assim-
ilation, and other macroeconomic issues. Regardless, 
there are extensive business opportunities for smart 
consumer financial organisations in the region.

Figures on this region show consistent signs of 
improvement when it comes to financial inclusion, 
internet, and mobile penetration. Moreover, con-
sumers have shown a definite eagerness to adopt 
innovative technologies that satisfy their financial 
services needs.

Mexican banks, for instance, are widely considered by 
consumers to be very inefficient, a reality that is creat-
ing a massive area of opportunity for FinTechs that are 
efficient, flexible and agile. Innovative FinTechs with dis-
ruptive models are already popping up in the Mexican 
market: Albo and Flink are some examples of FinTechs 
making a splash in the region.

There is a massive niche in some of the Latin American 
markets, specifically Colombia, Chile, Brazil, and Mexi-
co, for consumer finance services. The FinTech scene in 
the region is flourishing, as the FinTechs have been the 
fastest to identify and take advantage of the opportuni-
ties for the industry.

Brazil ranks at 80 in the WEF Competitiveness report, 
which is relatively low and is the result of political and eco-
nomic distress. Despite this, Brazil is leading the FinTech 
innovation wave in the Americas, together with Mexico.

Generally, Spain has a higher rate of financial inclusion 
and internet and mobile interconnectedness than the 
other countries in this region. So, Spain is a little differ-
ent. The banking system in Spain has been steadily pro-
gressing over recent years and already has a booming 
financial industry. The fast loans industry is burgeoning, 
while nonperforming loans are being reduced.

Asia
Indonesia and Vietnam

The number of consumer finance organisations in these 
economies is underwhelming, partially due to a lack 
of trust in financial institutions and partly because of 
the strong culture of borrowing from family and friends. 
However, there is an excellent opportunity for non-bank 
players, to position themselves as an easy-to-use and 
fast way to borrow money.

The governments of Indonesia and Vietnam have 
expressed a willingness towards becoming a 
cashless and an Internet-driven society. As such, 
it seems pertinent that the transition will be lead 
by FinTech organisations based on the innovation 
of online financial transactions. Both economies 
belong to the first percentile of the most competi-
tive economies of the world according to the WEF 
Competitiveness report.
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The United Kingdom (UK)

The 8th most competitive economy in the world 
according to the latest WEF Competitiveness 
report. The UK scores very high on crucial factors 
such as financial inclusion and Internet & mobile 
penetration rates, and technological readiness. 
The UK financial market is considered to be very 
mature, a global leader and a gateway to the EU 
markets, a country that therefore deserves partic-
ular attention in the scope of this e-book.

The UK has been a world leader in financial services for 
decades, and the financial services sector is the most 
significant contributor to the UK economy. The financial 
services sector in the UK in 2017 accounted for 6.5 % 
of the created value in the national economy. The UK 
market is large enough to support the whole ecosystem 
of financial service providers from incumbent banks to 
peer-to-peer lending organisations and from FinTechs to 
challenger banks. With more than 130 retail banks, over 
a thousand credit institutions and at least 20 of the most 
well-known challenger banks.
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This indicates the significance of the financial sector for 
the UK economy. The UK financial sector also plays an 
important role regionally and even at the international 
scale. More than 20 of the world’s leading challenger 
banks like Monzo or Meninga are located in the UK, as 
well as well-known international consumer lenders like 
Ferratum and Credistar.  Like Sweden, the UK Financial 
Supervisory Authority has a very detailed and updated 
register of all participants, regardless of whether the 
organisation is a traditional player or a new competitor.

Alongside the European wide regulation, the UK Gov-
ernment has introduced stronger regulations to control 
the consumer debt marketplace. The new guidelines 
are intended to protect consumers and enhance their 
confidence in the industry.

Moreover, the updated regulatory policies are also 
leveling the playing field and making it easier for new 
financial players to enter the UK market. This combi-
nation of more confident consumers, together with 
increased competition in the market means consumer 
demands will be put back at the heart of the industry. 
Improving consumer confidence in the industry ultimate-
ly equates to an increase in the consumption of online 
financial services.

The FinTech Ecosystem in Brazil
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This is particularly important because increased de-
mand together with reduced barriers to entering the 
market means more competitors in the market, which 
means consumers will have more choice than ever. As 
such, the financial service providers that can best meet 
the demands of consumers for convenient, service-mind-
ed and user-friendly experiences will be the most 
heavily rewarded.

A history of consumer dissatisfaction with financial 
service providers in the UK has already opened up 
opportunities for new challenger banks, such as Monzo, 
Atom, Tandem, and Starling Bank, to mention a few. 
These examples are different from incumbent banks 
and institutions because they provide only-digital 
financial services. They meet consumers demands for 
convenience and speedy service, which were previously 
not well served.

The UK is a gateway to the European market particu-
larly for investment & banking activities and locating 
headquarters in London has long been considered a 
strategic advantage.  However, it’s important to keep in 
mind that Brexit will have an impact.

Brexit represents not only the termination of a relation-
ship between the UK and the European Union but also 
the conclusion of trade relations between the UK and 
third countries linked by bilateral agreements. Brexit is 
bringing uncertainty to Britain’s relationship to both EU 
and non-EU countries in regards to trade, economy, and 
public finance. This is an important consideration for 
financial institutions looking to invest or expand to the 
UK.

1�6 Looking to the future

As you have seen, there is a lot of opportunities in 
different markets out there. The challenge is going to 
be identifying which market is the right market for your 
organisation. At the same time, the new regulations 
can be viewed as a threat, as the barriers for more 
modern and more nimble rivals entering markets will be 
lowered, creating a more competitive environment. For 
more traditional institutions, it is crucial to be aware that 
to remain competitive, it is increasingly necessary to 
undergo a degree of transformation.

There are significant advantages for fast-acting organi-
sations. The barriers to entering markets will be low-
ered, opening up new markets of opportunity. Ultimate-
ly, in this environment of increased competition, victory 
will be awarded to financial service providers that can 

meet the demands of the consumer and provide secure, 
convenient and user-friendly solutions.

Read here: Smart Banks Gain Ground in the 
Open Banking Arms Race

This transformation in banking services, as well as the 
development of new technologies, are significant steps 
on the way to having more trusted, flexible and consum-
er centred financial services. The path to achieving this 
state of innovation is stacked with opportunities for Fin-
Techs as well as more established financial players. The 
advantage will be given to those that are the fastest to 
seize the opportunity.

Read here: The Future of Banking; Digitalisation, 
Tailoring and Blockchain�
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2  Fast growth: 
opportunities and 
recommendations

This ebook has already identified some ways consumer 
finance organisations can take advantage of the current 
financial environment opportunities. Recommendations 
to help seize these opportunities are presented below.

2�1 Digitalisation: Streamlining 
loan application processes

Risk managers still working with tedious manual loan 
acceptance processes are missing out on a significant 
opportunity. The analog loan application process has 
a dropout rate of approximately 60 %. This is a consid-
erable number, and decreasing this figure just a little 
could have a significant impact on profits. The tradition-
al loan application processing flow is slow because the 
bank information for each customer has to be collected 
separately and then compared.

For today’s fast-moving digital customer this takes too 
much time, and from an organisational perspective, it 
leaves a large margin for error and fraud. A 2018 Signi-
cat report revealed that 40 % of applicants abandon 
banking applications process due to the length of time 
taken. Respondents found on-boarding processes very 
time-consuming and frustrating.

Consumer finance organisations need a system 
that identifies and verifies an applicant smoothly 
and accurately within their website.

2�2 Minimising fraud: Only paying 
to verified accounts

Currently, many consumer finance organisations don’t 
have the means to prove an authentic link between an 
applicant and the accounts being paid into. This leads 
to a high rate of fraud because there are no procedures 
to verify bank accounts and so payments are sometimes 
made to unverified accounts.

To minimise this risk, Instantor empowers consumers to 
identify themselves and prove their financial status in 
a matter of seconds through the Instantor frame on the 
consumer financial organisations website. These iden-
tification processes take place through Instantor’s API 

during the loan application process. Thus payments are 
only made to Instantor verified accounts that are linked 
to the user thereby leading to a reduction in fraud.

Consumer finance organisations need a system 
that verifies accounts and pays loans out only to 
verified accounts.

Read here: Product update: New and Improved 
Instantor Frame

2�3 Integrating FinTech: Next-gen 
banking API’s, KYC & AI

The fastest path to increase acceptance conversion 
numbers without jeopardizing security is by implement-
ing online KYC processes to identify and verify appli-
cants accurately. The banking API allows applicants to 
identify and verify themselves by connecting with their 
banks on the consumer lending organisations website.

Read here: Could Your Late-Night Behaviour 
Impact Your Credit Score?

Artificial Intelligence (AI) / Machine Learning (ML) mod-
els can then be applied to decode the accessed data 
to categorize transactions, assess financial capacity, 
predict future behaviour and obtain unique insights. In-
stantor can compile, verify and analyze identity, income 
and spending habits instantly and in real time.

Read here: Insight Is Here

The result is a higher loan acceptance conversion along 
with a massive reduction in fraud, which ultimately 
increases in profits. The loan acceptance process is 
reduced to 15 minutes, and the loan payouts go only to 
verified accounts.

Make tough calls easy! Instantor is 
ready to help bring your organisation 

into the digital banking era�
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3 Exclusive 
invitation to 
customised demo

Explore the solution possibilities with Instantor’s offer-
ings. Your organisation can enjoy the benefits of the 
digital banking era within a week. For your exclusive 
customised demo sign up here, or for more information 
contact us here, or to learn more about our products 
check out our website here.

The Instantor editorial team

P.s. to learn more about Instantor’s news or industry 
insights, subscribe our blog here.

Instant Access Instant Smart

Instant Dev Instant ID

Instant Ease

www.instantor.com
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Helping everyday 
people and financial 
organisations 
communicate�
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